


Great Hair Day 2.0 Work - Overview
● Building on our award-winning 2018 “Great Hair Day” campaign, I translated 

the findings of a study conducted by Pantene’s R&D team to create a week of 
interactive content hosted on Instagram Stories, designed to help our 
community achieve more Great Hair Days 

● The content translated the science into consumer-friendly language, 
harnessed native engagement tools like quizzes and polls, and brought in 
new fans through user-sourced content to support our messaging (final 
report/overview of work here)

● Developed toolkit for use by global teams

https://www.instagram.com/stories/highlights/18091118818055459/
https://drive.google.com/file/d/1KoIwGKQWb7DebSw37QG6TCQhfbfXdA_x/view?usp=sharing
https://drive.google.com/file/d/1EXUKzPfyDfdvvx76zchOMNU-Aah_fNgM/view?usp=sharing


Day 1 - Self Expression

https://docs.google.com/file/d/1AIVSeoon42AcEtezx-D3UXQb1AbXAz53/preview
https://docs.google.com/file/d/1LW40DF9sTYfnWVUF8lIohYTI9Bj7KQW7/preview
https://docs.google.com/file/d/16eB1UBFEH8nfbZ11llLzgAYOMPOg0JtF/preview
https://docs.google.com/file/d/1AMfGnRq17Sj0XsBh1xGpPdZiPrjuyl85/preview


Day 2 - Self Love

https://docs.google.com/file/d/1beFO9g1VOfc-A9B5YIztnUW2Ak4g1twb/preview
https://docs.google.com/file/d/1WpoeL1ChlMrjMlDE57C7cAfkLoF2H1Y3/preview
https://docs.google.com/file/d/1hi6t1WKESNTDUYJXesr1CJIU_tC050Rq/preview
https://docs.google.com/file/d/15KQv5vwsxBiW5P8FJmi1N8NScQpHLCuN/preview
https://docs.google.com/file/d/1LMW4fhz7N5zG_xTlGtYCSyQUKfWj2GhQ/preview


Day 3 - Confidence-Building

https://docs.google.com/file/d/1HaZNwkZT4FLrehfnh1bZsU4zw6NKu1yG/preview
https://docs.google.com/file/d/164K84L2YRgZfhLjmF8GtpY5pKoNL6YS7/preview


Day 4 + 5 - Solutions (Follower Engagement)

https://docs.google.com/file/d/1Bu3TQG_gWHq2q2F1-q8xOnflqSjE9IrO/preview
https://docs.google.com/file/d/18qlRWDU4W-yOfeuP19_mu5Pat2luA6oS/preview

